Name:
Due Date:

RIGHT NOW As WE SPEAK..

PUBLIC AWARENESS CAMPAIGNS

Assignment Overview:

Your task is to select and research a world issue taking place right now as we speak. The issue must be current and
ongoing and must be relatable to at least 3 of the geographic lenses (social, political, economic, environmental or
cultural issues). You will then conduct research on the issue picking a specific focus area and create a report and an
original awareness campaign to educate the public on your issue.

Your Task:

m Select and analyze a current world issue - please pick a focus country or world region!

m  Generate 3 inquiry questions about the issue

m Research the issue and a non-governmental organization that is addressing the issue using the organizer
provided

m  Prepare a report using the report headings indicated

m Create an original awareness campaign (poster ad, awareness video, spoken word poem, social media drive, insta
account with multiple posts) with an original slogan to educate the public about your issue - the purpose is to
raise awareness about your issue

m Print a hard copy of your poster in colour for our awareness wall (must be min. 11x17 or larger) or make a digital
copy of your video, poem or social media drive

m A Works Cited Bibliography in APA or MLA format with a minimum of 3 academic sources

Possible World Issues:
You can select an issue from the sample list below, or propose an issue to your teacher for approval.

Pink tax

Racial Tensions in the US
Gendercide/missing women in
India or China

- Uyghur Concentration camps in -

China -
- Payinequality in Canada -
- Disappearance of Aboriginal

Nagorno-Karabakh conflict -
Child Marriage (pick a focus) -
Women'’s Rights Issues (pick -
focus - and geographic area)

women - LGBTQ Rights (pick a focus) - Gender inequality in Sports
- Climate Change and lost of - Child labour (pick a focus) - Landmines
culture - Fossil Fuel consumption - Climate Change denial

- Mining cobalt in Congo -
- Overpopulation (geo focus) -
- Refugees (pick a focus) -
- Islamophobia in India -

Gun regulation in US -
Pakistan/India tensions -
Refugee crisis -
Conflict in Yemen -

Malnourishment (pick a focus)
Food prices in Northern Canada
Rohingya refugee crisis

Kurds in the Middle East

Report Requirements:

Write a 2-3 page report (typed, double-spaced) which includes the following information, under the headings listed:
3 Inquiry Questions

Summary of the world issue

Stakeholders involved

Summary of an NGO addressing the world issue

SPEEC analysis of the issue

g 4 & 0

Awareness Campaign Minimum Requirements:

Criteria for social Media

Requirements for your

Criteria for your music Criteria for spoken word

poster/ad video or mini documentary poem / rant Campaign
v/ Original photograph v Original v Original v Original
or modified using v Slogan/statement v Slogan or theme v Slogan/statement
photoshop v/ Narration (either v Includes proper form v Inclusion of a
v Slogan/statement spoken or text) v Inclusion or mention non-governmental
v/ Visual or visuals that v Inclusion of a ofa organization that is
relate to the issue non-governmental non-governmental addressing the issue
v Text that promotes a organization that is organization that is v Inclusion of impactful
non-governmental addressing the issue addressing the issue photos / visuals that
organization that is v Professionally edited v Atleast 2-3 minsin promote awareness
addressing the issue (audio and visual is length of the issue (at least
v A professional look clear) 6)
and printed in colour v Atleast 2-3 mins in v/ Minimum of 6 slides
(atleast 11 x 17) length for instagram post

Examples of public awareness posters/ads:

Poster Campaign: UN Women Should Campaign / Music Video: Sarah Mclachlan “World on Fire” / Spoken Word Poem:
Prince Ea “Dear Future Generations”



http://www.unwomen.org/en/news/stories/2013/10/women-should-ads
https://www.youtube.com/watch?v=hzoNInZ2ClQ
https://www.youtube.com/watch?v=eRLJscAlk1M&t=91s

Kepor'+ Organizer'

My issue:

Inquiry Questions

Create three (3) inquiry
questions that you want
people to ask themselves
about the issue once
they have seen your
poster/ad.

Summary of the World
Issue

What is the issue?

Where is it happening
geographically?

Why is it happening there
specifically? Explain the
spatial significance.

Stakeholders involved:

Identify 2 (or 3) key
stakeholders involved in
the issue. Describe the
stakeholders
point-of-view.

Summary of
non-governmental
organization involved
in the issue:

Describe 1 NGO involved
in the issue.

How can stakeholders
access the NGO?

SPEEC Analysis of the
issue:

Select 3 or more of the
geographic lenses to
answer the following the
question:

Why is this issue a
pressing global
challenge?

Support your analysis
with evidence based
research.

Works Cited

Include a minimum of 3
reliable sources and
documents using APA or
MLA format.




KiﬁH Now As We SPeak Rubric

CATEGORY

LEVEL 4 (80-100)

LEVEL 3 (70-79)

LEVEL 2 (60-69)

LEVEL 1 (59-50)

<49

Knowledge and
Understanding

Issue analysis content
demonstrates
exceptional depth and

Issue analysis content
demonstrates a
considerable level of k/u

Issue analysis content
demonstrates some k/u
of the world issue.

Issue analysis content
demonstrates limited
k/u of the world issue.

Student has
not met the
minimum

Report breadth of k/u of the of the world issue. expectations.
world issue. Selection of evidence
Selection of evidence Selection of evidence used to support the
Selection of evidence used to support the used to support the analysis demonstrates
used to support the analysis demonstrates a analysis demonstrates limited knowledge. .
/10 marks analysis demonstrates considerable level of some knowledge.
exceptional level of knowledge.
knowledge.
Thinking Selection or creation of Selection or creation of Selection or creation of Selection or creation of Student has
visuals on posters visuals on poster visuals on poster visuals on poster not met the
Visual demonstrates demonstrates demonstrates some demonstrates limited minimum

Selection/Creation

Campaign
Slogan/statement

/10 marks

exceptional critical and
creative thinking.

Campaign slogan
demonstrates
exceptional critical and
creative thinking.

considerable critical and
creative thinking.

Campaign slogan
demonstrates
considerable critical and
creative thinking.

critical and creative
thinking.

Campaign slogan
demonstrates some
critical and creative
thinking.

critical and creative
thinking.

Campaign slogan
demonstrates limited
critical and creative
thinking.

expectations.

Application

Issue Organizer:
Inter. and GP
APA Works Cited and

Citations (3 min)

/10 marks

Issue analysis
demonstrates
exceptional use of
concepts of geographic
thinking (Inter. And GP).

Embedded citations are
used accurately in the
issue analysis. APA
Works Cited meets
correct format and
includes 3+ reliable
sources.

Issue analysis
demonstrates
considerable use of
concepts of geographic
thinking (Inter. And GP).

Embedded citations are
used accurately most of
the time. APA Works
Cited meets correct
format and includes
some reliable sources.

Issue analysis
demonstrates some use
of concepts of
geographic thinking
(Inter. And GP).

Embedded citations are
sometimes used, may
not be formatted
correctly. APA Works
Cited does not follow
format.

Issue analysis
demonstrates limited
use of concepts of
geographic thinking
(Inter. And GP).

Embedded citations are
limited or not included.
APA Works Cited does
not follow format.

Student has
not met the
minimum
expectations.

Communication

Report and
campaign writing
conventions

/10 marks

Writing conventions in
the campaign and in the
report are flawless.

Report includes all the
necessary headings and
formatted flawlessly.

Only a few writing
convention errors on the
the campaign and
report.

Report includes all the
necessary headings and
formatted well.

Several writing
convention errors on the
the campaign or report.

Report includes all the
necessary headings and
formatted.

Writing convention
errors on the poster
and/or report prevent
effective
communication.

Report is missing some
or most headings,
unorganized or needs to
be formatted / edited.

Student has
not met the
minimum
expectations.

Poster/Video/Social
Media Presentation

/10 marks

Campaign or poster is
extremely well organized
(form, theme, layout)
and engages the
audience with great
effectiveness..

Campaign or poster is
well organized form,
theme, layout) and
engages the audience
with considerable
effectiveness.

Campaign or poster is
somewhat organized
(form, theme, layout)

and somewhat engaging.

Campaign or poster is
disorganized (form,
theme, layout) and
requires additional work
to be effective.

Student has
not met the
minimum
expectations.

Comments:

TOTAL: /50 marks




